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Describe what is tourism distribution and the levels of distribution that a tourism supplier

can use to distribute its services/products to the generating markets? 20 marks

Discuss the role of distribution channels in the tourism industry. 20 marks

Name and explain five factors that a supplier should consider when deciding on the most

appropriate means of distribution. 20 marks

Information technology plays a crucial role in tourism distribution. Evaluate the importance

of information technology to the tourism product distribution. 20 marks

Identify the transformation trends in the tourism industry and their implication for the

tourism distribution channels. 20 marks



